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| DISCLAIMER A

\ 2

This document and any related presentations have been prepared by No Va Land Investment Group Corporation (“Novaland” or the “Company”) solely for use at its presentation to prospective investors and may not be
taken away, reproduced or redistributed to any other person. By attending this presentation, you are agreeing to be bound by these restrictions. Any failure to comply with these restrictions may constitute a violation of
applicable securities laws.

This presentation does not constitute or form part of, and should not be construed as, an offer to sell, subscribe or issue or the recommendation or solicitation of an offer to buy, subscribe for or acquire securities of the
Company or any of its subsidiaries or affiliates in any jurisdiction in which such offer, solicitation or sale would be unlawful prior to registration or qualification under the securities laws of any such jurisdiction or an
inducement to enter into an investment activity. No part of this presentation, nor the fact of its distribution, should form the basis of, or be relied on in connection with, any contract or commitment or investment decision
whatsoever.

The information contained in these materials (“Information”) has been provided by the Company or, with respect to market data, industry data, and other industry statistics, derived from public or third-party sources and
has not been independently verified. No representation or warranty express or implied is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the Information or
opinions contained herein and nothing in this presentation is, or shall be relied upon as, a promise or representation by the Company. It is not the intention to provide, and you may not rely on these materials as
providing, a complete or comprehensive analysis of the Company’s financial or trading position or prospects. The Information and opinions in these materials are provided as at the date of this presentation and are
subject to change without notice. None of the Company nor any of its respective affiliates, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising from
any use of these materials or their contents or otherwise arising in connection with the material.

This document contains, and any related presentation may contain, financial information regarding the businesses and assets of the Company and its consolidated subsidiaries. Such financial information may not have
been audited, reviewed or verified by any independent accounting firm. The inclusion of such financial information in this document or any related presentation should not be regarded as a representation or warranty by
the Company, any of its affiliates, advisers or representatives or any other person as to the accuracy or completeness of such information’s portrayal of the financial condition or results of operations of the Company
and should not be relied upon when making an investment decision.

The information contained herein is preliminary, limited in nature and subject to completion and amendment. All opinions and estimates included in this document speak as of the date of this document (or earlier, if so
indicated in this document) and are subject to change without notice. Neither the Company nor any of its affiliates, advisers or representatives make any undertakings to update any such information subsequent to the
date hereof.

This document contains certain “forward-looking statements.” All such forward-looking statements are subject to certain risks and uncertainties that could cause actual results to differ materially from those contemplated
by the relevant forward-looking statement. Such forward-looking statements are made based on management’s current expectations or beliefs as well as assumptions made by, and information currently available to,
management. Caution should be taken with respect to such statements and you should not place undue reliance on any such forward-looking statements. The Company does not undertake to revise forward-looking
statements to reflect future events or circumstances, nor can it give any assurance that future events will occur, that projections will be achieved, or that its assumptions are correct.

This document contains certain statistical analyses. Numerous assumptions were used in preparing the statistical information, which may or may not be reflected herein. The Company has not verified such information
with independent sources. As such, no assurance can be given as to the statistical information’s accuracy, appropriateness or completeness in any particular context; nor as to whether the statistical information and/or
the assumptions upon which they are based reflect present market conditions or future market performance. The statistical information should not be construed as either projections or predictions or as legal, tax,
financial or accounting advice.
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NOVALAND - #1 RESIDENTIAL DEVELOPER IN HCMC PN

Established and relentlessly self-built competitive edges to become a dominant player N\é

Largest

Established in 1992 and listed on the HCM Stock Exchange (HSX) in m Currently employs over 1,800 employees()
2016 with market cap of US$2.2bn as at March 31st 2020 m One of the largest land banks in HCMC

residential
developer
in HCMC

Focused
on the
mid-end
residential
segment

Strong brand
recognition
and excellent

CHO cuOC SONG BUNG SANG track record

quality project
development in
prime locations
throughout
High

degree of

earnings

visibility

Source:
(*) As at March 31st 2020. USD/VND: 23,303

Portfolio focused on mid-end to high-end residential segment, making Novaland primed to tap into Vietnam which has the largest
proportion of middle income population in ASEAN

Primarily focused on residential with some commercial, office-tel, township and hospitality

Strong track record of selling more than 32,500 units since 2009
US$5.1bn() GDV sold since 2009

Focus on medium-scale projects in prime locations in HCMC
8 projects, all in HCMC, with nearly 671,639 sqm of NSA under development

Land bank of 6.71mn sgm in HCMC, sufficient for at least 7 — 10 years of development

m Strong upcoming pipeline launches
m Launch target of 5,500 residential units in
HCMC and Dong Nai province in 2020

High visibility on earnings as a result from its existing US$2.9bn(") of
cumulative unbilled contractual value to be recognized up to 2023



SNAPSHOT OF NOVALAND'S UNDISPUTED LEADERSHIP IN HCMC :
RESIDENTIAL MARKET o N7
NSZ VA
L AND

CHO cudc SONG BUNG SANG

A leading developer of quality homes and real estate in Vietnam

Undisputed market leader in HCMC 2019 key financial snapshot 2020 Business plan
& N & X A & & N & X & N & X & X

32,511 24% US$5.1bn US$7.7bn US$469mn US$145mn US$638mn US$157mn 8,000 units
Units Sold market share of GDV Sold of GDV unsold) Revenue NPAT Revenue NPAT Presales
since 2009() #1in HCMC since 2009() Margin: 31%

Sales diversification across various . Capturing the rising middle income
\‘ 1) q Industry-leading sales growth q 5 g g
product types . _ opportunity
(US$ mn) . .
17.63% 2,995 % of HCMC population by income segment
= Apart t 64.34% 2,856
partment 4 goo,
. High-end and luxury A
m Villa Ny AV D Y N ——
1,597 N2 VA
m Townhouse _ sLANDE
Mid-end ;V.e.lllp:J;i;it;r:(;d to capture key
th banization,
m Shophouse 10-48% firet and second home buyers
nd investment properties
31/12/2018 31/12/2019 31/03/2020

(*) As at 31 March 2020. USD/VND: 23,303,
(**) Exclude GDV of landbank




| EVOLUTION AND GROWTH OF NOVALAND -

FORMATION OF NOVALAND STRATEGIC GROWTH AND CAPITALISATION EXPANSION OF BUSINESS MODEL
OF NOVALAND

= Thanh Nhon m Restructured and ® Introduced the first high- m Handed over 7 projects: Galaxy 9 = Market Cap: US$2.5bn@
Commercial consolidated rise project, Sunrise City Residence , Icon 56, Lexington
Company Limited companies into 2 (District 7, HCMC) with Residence, Tropic Garden
was established in Groups: total investment cost of Residence, Lucky Dragon Residence, = Introduced 5 new projects with total supply of over 21,000
the bio — ANOVA Corp.: US$500mn and total Sunrise City, and The Prince units @:
pharmachemie, veterinary medicines, supply of 873 units (South Residence = Residential properties:

veterinary medicine ; i Tower)(").
business. yaceines, animal = Introduced 11 new projects with more ~ Palm Marina (Phase 1 - District 9, HCMC)

feed, animal breeds

: m Issued corporate bonds than 12,700 units in HCMC across : i
= The company’s E?g egligh-ts%cfgtions with total consideration of the Eastern, Southern and Western = Satellite T?wnshlp. . .
second business 9 : US$100mn area - i — Aqua City (Dong Nai Province)
was real estate — Novaland Group: : R CO. — Aqua Riverside City (Dong Nai Province)
deve|0pment. real estate

m Hospitality properties (second home):

: — NovaWorld Phan Thiet (Phase 1 & 2) & NovaWorld Ho
ot : Tram (Phase 1)

: — NovaWorld Mekong
H ] i m 4,894 hectares in land bank )
m Successfully raised US$600mn offshore capital

E Handed over 18 projects with more than 4,500 units in total
Officially listed on Ho Chi Minh Stock

i Exchange with market capitalization o e AT [P s
of US$1.2bn — The Central Area: The Grand Manhattan

— The Eastern Area: Victoria Village

m Introduced 5 new projects with more than

3,000 units in HCMC : . "
= Expanded into satellite cities and ‘second homes’ segment

" Intrpduceq 2iiev - Q\(/:grugzuéagzgtgg; quality fand bank of — Officially launched 2 projects: NovaHills Mui Ne Resort & Villas (Phan Thiet, Binh
?rgi)eocfn\;\t”sﬂi]nover Thuan) and NovaBeach Cam Ranh Resort & Villas (Cam Ranh, Khanh Hoa)
H,CMC across the — Grand opening 1 project: Nova Phu Sa Azerai Resort
Central, Eastern m Over 2,000 hectares in land bank and under research
Southern and
Western areas m Successfully raised US$570mn and listed convertible bond on SGX

(1) Company information.

2) As at 31 March 2020.

(3) Excluding NovaWorld Mekong.
(

4) Including under research land




| NOVALAND'S DIVERSIFIED PRODUCT SUITE 2

N va NP

L AND

CHO cuQc SONG BUNG SANG

v

v
City Living Satellite Urban Areas Second Homes Projects

; \ => = . : — - PSE— 7

Product ;
variants

Novakll NovaBeach Nova

- WA @ UM i m Ecological, environmental friendly and
- :\r/]lt-'i-_tljcl:ul\TCscale GG e T preaEs smart technology satellite townships

with good access to the CBD

Second homes or investment properties

Concept ) . ) : i
P in desirable leisure / tourism locations

Target m Mid to high-end income population - e g =il feanie pegLiEuen

m Upscale class, pensioners

m First mover advantage into the
investment / second home market in
Binh Thuan province to capture rising
aspirational demand of the Viethamese
population

: : S m Increase exposure to fast growin
m Primary focus on residential with some P 9 9

Strategy commercial and office-tel in central ts)atell}:ce' urt}an areas'whlc(‘,jh i
HCMC enefitting from continue

infrastructure development




| NOVALAND STRATEGIC ROAD MAP

PHASE1
2007 — 2017

PHASE 2
2018 — 2025

PHASE 3
From 2026

Novaland Strategy

W

Key Rationale

Satellite urban
developments

Nova\world

)0 M - e SBNG - Gk

Novalill

Focus on developing
residential products in HCMC

Continue focusing on central
residential real estate market
in HCMC, expand into satellite
urban areas and residence
projects & integrated resort
(second-homes)

From 2026, Novaland aims at
four focus areas:

= Properties
= Finance
= Tourism Destinations

= Infrastructure Development

Build a stable base in HCMC
while establishing a leading
market position and brand

First-mover advantage with
strong foothold of satellite and
second-home pipeline projects
in major urbanizations and
growing cities such as Dong
Nai province

Developing an ecosystem with
the aim to facilitate Novaland’s
residential community and add
value to their investments into
Novaland’s projects.
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RECENTLY LAUNCHED FIRST SATELLITE TOWNSHIP PROJECT - AQUA CITY,

<

Key amenities within Aqua City

€ The Grand Villas "'ﬂ_:::“

.

Shing Mark Son Tien Tourist Suoi Tien Theme Park Long Thanh Golf
Hospital Area Club
AQUA CITY AQUA RIVERSIDE CITY
m Location Bien Hoa — Dong Nai a Location Bien Hoa — Dong Nai
Sit hect 10 (Next to Aqua City)
m Site area (hectares) m Site area (hectares) 77

Shophouse, townhouse, semi-

m Product type Shophouse, townhouse, villa,

detached, villa m Product type and units others
m Launch date 2Q2019 a Launch date 4Q2019
m Expected handover start date 2023 m Expected handover start date 3Q2023 (low rise)
m Total launched units 1,448 m Total supply 1693
m Take-up rate of total introduced units 59% m Take-up rate of total introduced units 55%
m GDV (USDmn) | NSA (sgm) 972 517,967 m GDV (USDmn) | NSA (sgm) 120 | 372,148
m Sales target in 2020 1,000 units m Sales target in 2020 1,000 units

Source: Company information, as at 31 March 2020.



|RECENTLY LAUNCHED FIRST SATELLITE TOWNSHIP PROJECT - AQUACITY,
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| RECENTLY LAUNCHED SECOND HOME PROJECTS

@
NovaHills NovaBeach
HESI(\DAHI'-FJ Is.l\\J/E_As Camn RarNH

HREBORT & VILLAS

Location Cam Ranh - Khanh Hoa

m Location Mui Ne - Binh Thuan

si Hoct ) 40 m Site area (hectares) 22.6
m Site area (hectares

( Product t d unit 26 Bungalows, 182 villas and

m Product type 603 villas + 1 shophouse ® rroduct type and units 1,780 condotels
m Launch date 4Q18 m Launch date 4Q18 H
m Expected handover start date 2Q20 m Expected handover start date 3Q21
= Total launched units 604 & m Total launched units 1,988
m Take-up rate 89% m Take-up rate 24%
m GDV (USDmn) 237 m GDV (USDmn) 306
m NSA (sgm) 69,446 m NSA (sgm) 140,633
m Sales target in 2020 100 units m Sales targetin 2020 127 units

Source: Company information, as at 31 March 2020.



| RECENTLY LAUNCHED SECOND HOME PROJECTS

Novaworld Novaworld
HO TRAM PHANTHIET

Location Ba Ria - Vung Tau PSS BN - ocaon Phan Thiet - Binh Thuan
m Total site area (hectares) 1000 [ ;

Site area (hectares) 986 s
Villa, townhouse,

m Product type shophouse m Product type Villa, shophouse, retail
= Launch date , 2Q19 m Launch date 2Q19 ¢
- 1stphase — The Tropicana (100 ha) 3Q19
2nd phase — Sakura Beach (21 ha) m Expected handover start date 1Q22
m Expected handover start date 1Q22 = Total launched units 3.067
m Total launched units 1,919 \
m Take-up rate 40% m Take-up rate 53%
Lotte, Shilla, Nikko, . 3 m Operators Accor, Marriott, Shilla
m Operators A . :
ceor = GDV (USDmn) 5,086
m GDV (USDmn) 687
= NSA (sqm) 271,275 = NSA (sqm) 3,178,329
m Sales target in 2020 340 units m Sales target in 2020 619 units

Source: Company information, as at 31 March 2020



4
3 Seaside Activities Area
2 Theme Park 5
11 Golf Course Cultural Resort

“Main Center

6

7
Team Building, Family

8
International School

Prime location: Binhh'uan,

Nha Trang — Da Lat - HCMC e : e o s 9
% Synchronous infrastructure development: n in ation & - : ' : S Reti .

. 3 etirement Vill
airport and Dau Giay-Phan Thiet ' R e % sy ; e R ; et ot dgen
destination to Ho Chi Minh City market of 1 s =

s Binh Thuan is well known for its year-round crysto 10 o

sand, golden sunshine and tropical climate.
s NovaWorld Phan Thiet is consulted By McKinsey to create
destination with facilities of the highest international star dards,
appealing to the well-offs and retirees. ;

"
World Village

/

~

% A world class 1,000-ha residence & integrated resort complex that
supplies 20,000 second homes along with multiple hotels and resorts
operated by reputable international brands 7

<% Over 200 world-class facilities including 250-ha sports complex (Golf,
Football, Iron Man marathon, sports yard, trekking forest, Olympic
sports)

s NovaWorld Phan Thiet's value has increased rapidly along with the
progress of the Expressway and the project's facilities.

12
Commercial Street

13
Green Park




HANDED OVER PROJECTS IN 20190)

<

Saigon Royal

mLocation Dist.4
mlLand area (sqm) 6,669
m Launch date 2Q16
m Handover date 4Q18
m Takeup rate 99%
mASP (USD) 3,518
m Total supply 774

Sun Avenue

m Location Dist.2
mLand area (sgqm) 38,073
mLaunch date 1Q15
mHandover date 3Q18
m Takeup rate 99.5%
mASP (USD) 2,002
m Total supply 2,893

Newton Residence

= Location Phu Nhuan Dist.
m Location aBe

‘% uLand area (sqm) 39,305 . :tzzicahrzz t(:qm) zg%
.. mLaunch date 3Q15

m Handover date 3Q18 m Handover date 4Q18

m Takeup rate 92% m Takeup rate 95%

= ASP (USD) 1,824 mASP (USD) 2,775

! mTotal supply 3,229 m Total supply 252

Orchard Parkview

o

. mLocation Tan Phu Dist. = = Location Phu Nhuan Dist.
mLand area (sqm) 27,802 4 mLand area (sqm) 9,184

¥« mLaunch date 4Q15 §§§ mLaunch date 3Q15
m Handover date 4Q18 = = Handover date 4Q18

= ASP (USD) 1.413 = ASP (USD) 1,614

’ m Total supply 526

m Total supply 2,020

Source: Company information as at 31 March 2020 (*) refers to the handover for revenue recognition, other projects being handed over in 2019: Victoria Village, The Tresor, Rivergate Residence, Lakeview City, Wilton,

Golden Mansion, Lucky Palace, Sunrise City, Kingston Residence and Icon 56
ASP including 10%VAT






| KEY INVESTMENT HIGHLIGHTS

<

o Well positioned to benefit from favorable macroeconomic factors and sector fundamentals

#1 residential developer in HCMC with strong brand, established track record, and focused
strategy

Successful and highly scalable expansion into new markets, with strong visible growth
underpinned by high quality pipeline and land bank

CHO cuOc SONG BUNG SANG

Low risk and capital efficient business model supported by strong cash flow generation
capabilities

Proven and experienced management team with strong execution track record and guided by
strong corporate governance policies
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1. WELL POSITIONED TO BENEFIT FROM FAVORABLE MACROECONOMIC
FACTORS Y7

FAST-GROWING DISPOSABLE INCOME COMPARED TO RELATIVELY STABLE VND PERFORMANCE VS. OTHER

THE FASTEST GROWING ECONOMY IN ASEAN MOST ASEAN PEERS ASEAN CURRENCIES®
GDP Growth (2019) (2018A-2029E)
. . 110
7.2% 6.5% 6.9% 7.3%
' ' 6.0% | 5.8%
E 5.0% 5 105
| 4.1% 5 4.3% 4.0%
5 3.2% 5
l l . l l1.8% )
95
Vietnam ! Philippines Indonesia Malaysia  Thailand Singapore Vietnam ! Philippines Indonesia Malaysia  Thailand Singapore 1-May-18  2-Jul-18  3-Sep-18 1-Nov-18 1-Jan-19  1-Mar-19
COocCeees @ 90O ee @ m o Tme e
: : s d:Myr e 15d: php
GDP PER CAPITA OF VIETNAM MIDDLE INCOME POPULATION* IN ASEAN( INFLATION UNDER CONTROL
GDP per capita (2019) Disposable income projections, US$ per capita, 2016-2021 Inflation growth (%)
| $63,990 E =2016 =2021 .
1 y ' 1
E : CAGR 29,856 30 ! Vietnamese Government has
: : 22 81 — focused on driving stable and
! ! ’ 25 : sustainable economic growth
: : ! since 2012, by maintaining
! ! 20 : stable price levels and reducing
E E 15 1 inflation
¢ $11,400 ' 5,149 1
$2,740 | s4160 S0 $3,290 837 1,352 | 12041797 393 1,7692,418 o0 E
Vietnam i Malaysia Indonesia Thailand Singapore Philippines Vietnam i Philippines Malaysia Indonesia Singapore 5 !
H H 1
1 ' 1

0
6 @ e e @ O 6 O @ e @ 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

* Middle 60% of the population

VIETNAM’S ECONOMY IS CHARACTERIZED BY BEING THE FASTEST GROWING IN ASEAN WITH A STABLE INFLATIONARY ENVIRONMENT

Source: World Economic Forum, SAP independent industry report; Economist Intelligence Unit (EIU).
Note: Data is updated for latest information as of December 2019.
(1) From Business Monitor International (BMI) Database, cited in PwC’s “The Future of ASEAN -Time to Act”, 2018. ASEAN’s middle-income segment is defined as US$10 to US$100 in daily expenditure




| 1. VIETNAM'S RESIDENTIAL MARKET IS POISED FOR FURTHER GROWTH, .
WITH HCMC’'S MARKET A KEY DRIVER M

ROBUST RESIDENTIAL MARKET IN VIETNAM HCMC’S MARKET A KEY DRIVER
CONDOMINIUM MARKET - LIMITED SUPPLY — STRONG
ONE OF THE HIGHEST RATES OF URBANIZATION IN ASEAN LOWEST HOUSE OWNERSHIP RATIO () DEMAND
Urbanization (share of total population living in urban areas) House owners over total population (%)

=2014 =2050 87% 88%

g - )

100% 100%

)

54%

86%

71% 72% 4%
56%  53%
44%

85.4 910
- .57.7 I l

Vietnam

o

Philippines Thailand Malaysia Singapore 100

@ & & @& =
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Vietnam Philippines  Indonesia Thailand Malaysia Singapore Vietnam Hong Kong South Korea Taiwan Singapore 2015 2016 2017 2018 2019
© O & e & & @ “ @ @
> mmmm Grade A sales mmmm Grade B sales
mmmm Grade C sales —e— Absorption rate
VIETNAM’S MORTGAGE MARKET IS SIGNIFICANTLY VIETNAMESE RESIDENTIAL PRICES HAVE SIGNIFICANT LANDED PROPERTY MARKET - LIMITED SUPPLY — STRONG
UNDERPENETRATED COMPARED TO REGIONAL PEERS ROOM TO RUN DEMAND
Total home mortgage loans outstanding as % of GDP in 2016 Prime Residential Price Growth (Index: 2006 = 100)
49.5% 50.6% 275
E 250 ssesses HCMC —Bangkok
: Kuala Lumpur Manila / o
' 225 Shanghai 86%
| 20.0% 200 Residential
5 175 upside
: ,Botehtial
150 "
; 125
: 2015 2016 2017 2018 2019
mmmm Shophouse m \/illa
mmmm Townhouse —eo— Absorption rate

Source: JLL Research; Economist Intelligence Unit (EIU); Global Insights, Bloomberg, Trading Economics, VnEconomy, Company Information, CBRE Research — Real Estate Outlook 2020
(*) the total number of house owners is based on solid house owners solely in Vietnam, as of April, 2019.




1. VIETNAM'S ADVANTAGEOUS NATURAL LANDSCAPE AND GOVERNMENT _
INCENTIVE ARE KEY DRIVERS FOR LONG TERM TOURISM GROWTH M

VIETNAM CAN SIGNIFICANTLY BOOST ITS CONTRIBUTION OF TOURISM TO GDP VIETNAM IS POISED TO BENEFIT FROM ITS DIVERSE NATURAL ASSET AND
FORECAST FOR 2020 FAVORABLE LANDSCAPE

0 As of December 2019, Vietham
76.6% welcomed 18 million
international travelers, a 16.2

percent year-on-year (YoY)
increase.

Vietnam ranks 32d globally (out of 120 countries) in
: terms of the volume and attractiveness of its natural
W, North Central and cultural resources

Coast
. 3,200KM

Islands

COASTLINE

Red River Delta

Vietnam is home to eight UNESCO World Heritage
sites and features premier urban tourism

el destinations, such as Binh Thuan, Ba Ria Vung Tau,
Cam Ranh, Ninh Thuan, etc.

Central Highlands

Mekong

River

'
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
' .
T J
1

1

1

Maldives Thailand Laos Vietnam Delta Sk
...ALLOWING VIETNAM TO ACHIEVE ITS POTENTIAL ...AND RECENT FAVOURABLE GOVERNMENT POLICIES...
POPULATION URBANISATION @ Visa exemption and enforcement of e-Visa for foreign tourists
962m 69.3m 52.7%
_______ - ' @ Prioritize 4 main tourism products:
VIETNAMESE
GOVERNMENT’S — Sea tourism — Eco/green tourism
Vietnam Thailand Vietnam Thailand MASTER PLAN AND — Culture tourism — Focus on developing tourism towns
STRATEGY FOR
. . . . o TOURISM Economic objectives: attract foreign tourists, domestic
Foreign tourists in 2019 Tourism revenue in 2019 DEVELOPMENT TO tourists, increase tourism revenues, capital investments
$55.6bn 2020, VISION TO 2030
Social objectives: increase numbers of employments in
tourism, especially direct employment
Vietnam Thailand Vietnam Thailand Environmental objectives: develop green tourism, protect natural

resources

IMPROVING DEMAND-SUPPLY DYNAMIC WILL REQUIRE MORE HOTELS TO KEEP UP WITH GROWTH IN POTENTIAL

Source: BMI, JLL. The World Bank, World Economic Forum.
Note:  Data has been updated for latest information as of December 2019.



I 1. VIETNAM'S RESIDENTIAL & HOSPITALITY SEGMENTS TO BE FUTHER
SUPPORTED BY THE SWATHE OF INFRASTRUCTURE DEVELOPMENTS N\T@

VIETNAM A KEY LEADER'S SEA INFRASTRUCTURE SPENDING KEY INFRASTRUCTURE PROJECTS
2016 Infrastructure spending(” as a % of GDP

6.8%

5.8%

5.5%

2.6% 2.5% 0 o
o 2.3% 2.3% 1.8%

HCMC'’s Metro Line #1 PPP: North South Thu Thiem No. 2,
Expressway No.4 Bridge
VN IND INDO MYA SG PH MAL THAI

© © & v & O & =

Biggest spender in Southeast Asia on infrastructure investment

Infrastructure investments targeted at attracting foreign investments

Long Thanh Dau Giay — Phan Thiet

HCMC to benefit from significant infrastructure investment
9 International Airport Express Way

HCMC: 5 new highway projects ongoing with 2 metro lines under
construction

Infrastructure projects will contribute to development of real estate
markets and higher capital values in key cities

Novaland’s projects located near many recent and upcoming key S o —
infrastructure developments Vinh Tan (Phan Thiet) Phan Thiet Airport HCMC - Can Tho
Seaport Railway

%
v/
v
v
v
v
v

Source: CBRE.
(1) Public and private sector infrastructure investment in 2016 as a % of GDP.



KEY INVESTMENT HIGHLIGHTS

02 #1 RESIDENTIAL

DEVELOPER IN HCMC
WITH STRONG BRAND
AND ESTABLISHED

TRACK RECORD, AND
FOCUSED STRATEGY




2. OUR DEVELOPMENTS COMMAND A PREMIUM AND HAVE BEEN WIDELY

RECOGNIZED IN THE INDUSTRY

NOVALAND’S PROPERTIES COMMAND A PREMIUM OVER MARKET DUE TO ITS
REPUTABLE BRAND(

(US$/sgm)

District 7 District 2 District 4 Tan Binh Tan Phu District 9 District 6

e

2

NOVALAND GROUP HAS BEEN CREDITED AND RECOGNIZED WITH NUMEROUS
PRESTIGIOUS NATIONAL AND INTERNATIONAL AWARDS THROUGH MANY

YEARS

ASIA PACIFIC
PROPERTY
AWARDS

NOVALAND WAS AWARDED FOR 2
PROJECTS NAMELY THE SUN AVENUE
AND LAKE VIEW CITY (DISTRICT 2) IN
IMPORTANT CATEGPRIES

TOPTEN

DEVELDPERS

VIETNAM'S TOP 10 DEVELOPERS ONE
OF THE MOST PRESTIGIOUS AWARDS
OF THE ASIAN CONSTRUCTION
INDUSTRY RECOGNISED BY BCI ASIA
AWARDS

VIETNAM
ANNUAL REFORT
AWARDS

NOVALAND GROUP ON ITS FIRST TIME
PARTICIPATING IN THE CONTEST WAS
HONORED IN TOP 6 ANNUAL REPORT,
TOP 10 ANNUAL REPORTS WITH BEST
CORPOARTE GOVERNANCE CONTENT

DOT PROPERTY
BEST DEVELOPER VIETNAM
2019

NOVALAND IS THE FIRST VIETNAMESE
PROPERTY BRAND NAME AT THE ASIA
RESPONSIBLE ENTERPRENEURSHIP
AWARDS

CHUNG NHAN

TOP 40 MOST VALUABLE BRANDS
NAMED BY FORBES VIETNAM

=
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o
D /,
U

< (wnn 2019
N 3
I zﬁé‘

TOP 10 BEST DEVELOPER 2019 IN
VIETNAM AWARDED BY VNREPORT

oM Al

S
nS E7~4
O
* 810258

x THE, ‘ss@‘

"RipLe »

BEST VIETNAM EQUITY-LINKED DEAL”
HOLDING BY THE ASSET MAGAZINE IN
2018

VNSI
HOSE

TOP 20 LISTED COMPANIES IN
VIETNAM SUSTAINABILITY INDEX

m Market mNVL AND TOP 10 SUSTAINABLE
DEVELOPMENT REPORT
Source: Company information and Savills.
1) As at 1Q2018, Savills’ average selling price for each district in HCMC was compared against the performance of one of Novaland’s assets in the same district. These specific properties were subject to comparison: Sunrise Central, Water Bay, Saigon Royal, Botanica,

Richstar, Lucky Dragon and Lucky Palace.




|2. RESIDENTIAL PORTFOLIO LOCATED IN HCMC PRIME LOCATIONS

HO CHI MINH CITY

Thu Duc
District

%)
/ District12 1 ~~~2’Tan Binh
s, District

/. \'an Son Nhat -~
International Airport
7 \) /]

1 /
TR — L —e! N
4 ~, ) ~,
4 ' N, Na
District 10 m ;. 9km
\ 4 / / ok“f"o
v / . %
)

/ O
l' /,/ ’,l d 0);5’0
Districf 5¢ 7 ,,' v %
—~~___[’ B < . //' ,:'
N\ 1 e /
% oA [ /
Disttict 658577 e A 4
. istrict8._ -7\, JPStias .
e Q0 District 7 .
S . ] /s oF o
', & g,g L
1 g EN o
! &
) e
:
| ®
s 2 e -
i . . SRR LETTETE St Nha Be
-~ /l Binh Chanh District ,,’I S District
Source: Company information.
Note: As at 31 March 2020, US$/VND: 23,303.
(1) GDV is the project’s total revenue.
2) NSA is the project’s Net Sellable Are: includes all floor area including internal walls, mezzanines, hallways, bathrooms but

excludes common spaces, patios, balconies.

GDV for completed and under
development projects

Net Saleable Area

29%

Total NSA
2.3mn sqm(?)

Total GDV

71%

MARKET SHARE BY RESIDENTIAL DEVELOPERS
IN THE SOUTH OF VIETNAM, 2013 - 2019

m Vingroup
= Novaland
® Hung Thinh
= Phu My Hung ﬁ
= Nam Long N

m Others

=
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|2. RECENT LAUNCHES DEMONSTRATE ROBUST DEMAND

Units o 97% o
> Units 100% I 83% 95% 98% 100%
= >
o 800 80% 8 600 80%
3 600 60% = 400 60%
> Launch: 2Q16 400 40% g-, Launch: 2Q16 200 40%
= m  Low-rise large-scale project 200 20% 5 = High-end mid-scale project 20%
-l = GDV: US$ 361 mn = GDV: US$ 153 mn 0 0%
m  Projected handover: 0 0% = Projected handover: 4Q18 4Q16 2Q17 4Q17 2Q18 3Q19
1Q17 to 4Q18 4Q16 2Q17 4Q17 2Q18 3Q19

L Fv16: 1,738 SN Fv17: 1,047 3 3Q19: 1,849
Uit 6. 167 L v:7: 1,753 JRRRL 5019: 1,766

95% 96% 100%

9 3,000 100% & Units .

= 2,500 80% = 93% 9g% 9% 99%

> 2,000 ° o 1,000 100%

< ’ 60% o 80%

< 1,500 0% _g 500 60%

2 Launch: 1Q15 1,000 20% & Launch: 1Q16 40%

. . . (] -

I-E = High-rise large-scale project 500 8 = Mid-end mid-scale project 20%
= GDV: US$ 334 mn 0 0% = GDV: US$ 109 mn 0 0%
- Project handover: 3Q18 4Q16 2Q17 4Q17 2Q18 3Q19 = Projected handover: 4Q19 4Q16 2Q17 4Q17 2Q18 3Q19

[l W W Cumulative units sold ~— % absorption @» ASP (US$/sgm)

Source: Company information.
Note:  US$/VND: 23,303 for all periods.
ASP for apartments (Botanica Premier, The Sun Avenue and Saigon Royal) and Villas (Lakeview City).




KEY INVESTMENT HIGHLIGHTS

03. SUCCESSFUL AND HIGHLY
SCALABLE EXPANSION
INTO NEW MARKETS WITH
STRONG VISIBLE GROWTH
UNDERPINNED BY HIGH
QUALITY LANDBANK




| 3. ACCESS TO PRIME LAND BANK WITH SIGNIFICANT DEVELOPMENT ..
POTENTIAL \ 2

LAND BANK & UNDER RESEARCH

4 y 894 iecrares

TOTAL ESTIMATED GDV
~USD20.1 BN

CAM RANH, KHANH HOA

DONG NAI

PHAN THIET - BINH THUAN ol ;
—— MUINE - BINH THUAN | ==

HCMC (~700HA)

VUNG TAU - BRV
BINH CHAU - BRV
HO TRAM - BRV

CAN THO

Note: The total land bank includes projects that are being owned or researched or expecting to be acquired into the Group.



3. LAND BANK LOCATED IN PRIME LOCATIONS OF HCMC AND EXPECTED

TO APPRECIATE IN VALUE

HO CHI MINH CITY

N
Go Vap
Q District Thu Duc
o District s a
District 12 »**Tan Binh
District B I e 4 District 9
RS P Binh Thafih
,’ Tan Son Nhaj*' Distric ‘\
/ International Airport
fTan Phu \ District2 % Q
! District \ ; @
| e
; o 9km |
Binh Tan ' ;
Districy /
’ ‘9,
Q (C]
g - District 7
) P OOy, W Nha Be
Binh Chanh District District

Metropolitan lines Major roads

PRIME LANDBANK IS EXPECTED TO FURTHER APPRECIATE IN VALUE GIVEN PROXIMITY TO UPCOMING METRO LINE.

Source: Company information. As at 31 March 2020.
(*): Land bank includes projects that are acquired or being researched or expect to be acquired into the Group

Estimated
Land bank Location Land area (m?) GDV (USD Status
billion)

Project C Dist. 2 1,360,000 2.7 Owned

Project D Dist. 12 91,121 0.1 MOU

Project F Dist. 2 49,660 0.6 Owned

Project H Dist. 2 96,015 0.8 Owned

Project | Dist. 2 801,092 1.4 Owned

Project K Dist. 4 31,527 0.3 Owned

Project P Dist. 2 302,240 1.2 Owned

Project Q Dist. 9 1,380,000 1.0 MOU

Project R Dist. 9 1,580,000 1.3 Owned

Project S Dist. 8 500,475 0.5 Owned

Project T Dist. 9 321,000 0.6 MOU
e Project X Dist.3 4,531 0.1 MOU
0 ProjectY Dist.2 3,748 0.1 Owned
o Project V Tan Phu Dist. 157,046 0.3 MOU

Others 33,772

Total HCMC land bank ) 6,712,227

Total Estimated GDV USD10.9 bn

-

N/



| 3. SUCCESSFULLY SECURED VALUABLE LAND BANKS IN PRIME

»

Ho Chi Minh City is promoting the infrastructure development in
S eastern area and surrounding provinces to reduce population
density. In the near future, the connection from HCMC to Dong Nai,
Ba Ria — Vung Tau, etc. will be remarkably convenient.

KCN AMATA

COLAD Prid

Taking advantage of these potentials, Novaland aims to develop a
number of ecological and smart technology satellite townships,
creating green space and balanced lifestyles for the residents.

() v magC
' youpe

aude L) 51

-0 g
? 1
Thu Thiem !
i — The new |’
financial ‘ Long Thanh
center \ International
\ Airport
! |
1
\

Source: Company information.

o
LOCATIONS FOR SATELLITE URBAN DEVELOPMENT N/

P




3. TAILORED STRATEGY FOR SECOND-HOME INVESTMENT PROPERTIES
TO ADDRESS MARKET OPPORTUNITIES WITH CORE NOVALAND \%
STRENGTHS

MARKET OPPORTUNITY NOVALAND STRENGTHS

J Following the vision to 2030, the

Z Novaland follows the residence projects &

| Government has defined tourism is

<

Vietham’s key economic sector and
chosen many Binh Thuan, Ninh Thuan,
Phan Thiet, and Khanh Hoa provinces
to promote tourism business
development.

Binh Thuan, Ninh Thuan, Phan Thiet,
and Khanh Hoa are well known for all
year round crystal clear water, white
sand, golden sunshine and tropical
climate. Express way will soon to be
development and shorten time travel.

Currently, there's a relatively
fragmented local market with no clear
market leader in some attractive
second home regions in the country.
Improved infrastructure, government
incentives together with the growth of
Novaland ecosystem will encouraged
the opportunity to create
complementary businesses which will
result in synergistic value creation.

<

Source: Company information.

<

<

integrated resorts model and captures a
large addressable market to provide a
breadth of quality offerings to customers,
continues to expand its core strength and
expertise in property development and
M&A execution, introducing second home
products such as villas, bungalows,
townhouses, shop houses, condotels with
added value to customers' long term
investments through the amenities of the
ecosystem NovaTourism.

First-mover advantage with  strong
foothold of hospitality pipeline projects in
major second-home markets (Binh Thuan,
and Ba Ria - Vung Tau), giving Novaland
a track record in positioning its assets.

NovaTourism will support the strong
growing potentials of Binh Thuan and is
composed of a range of modern facilities
and services across accommodation,
tourism  promotion, travel services,
transport & logistics, F&B, creation and
shopping.

AND HAS SOLD MORE THAN 2,100 UNITS AS OF
DECEMBER 2019



| 3. SELF BUILT BRANDS AND STRATEGY LEVERAGE INTERNATIONAL
OPERATORS’ DISTRIBUTION CHANNELS

<

NovaH | ~ PARTNERS

Each NovaHills project has a scale of less than 100ha, located in
areas with hilly landscapes, including a full range of utility services AZERAI
such as accommodation, food, shopping, and amusement parks - -

entertainment with appropriate scale

A MINOR %

nikko hotels
NovaBeach
Each NovaBeach project has a scale of less than 100ha, located in LOTTE THESHILLA
coastal areas, including a full range of utility services such as HOTELS & RESORTS HOTELS & RESORTS
accommodation, food, shopping, and entertainment with appropriate
scale

D\

Jarriott

HOTELS - RESORTS - SUITES

& PGA

Nova\world

Each NovaWorld cluster has a scale of 100ha or more, and follow a

main theme, creating a unique highlight for tourism in key localities such @ E N TA RA

as Ba Ria - Vung Tau and Phan Thiet - Binh Thuan, Quang Nam HOTELS & RESORTS

Source: Company information.



KEY INVESTMENT HIGHLIGHTS

04.

LOW RISK AND CAPITAL
EFFICIENT BUSINESS MODEL
SUPPORTED BY STRONG
CASH FLOW GENERATION
CAPABILITIES




3. FAST TURNOVER DEVELOPMENT PROCESS SUPPORTED BY
UNPARALLELED EXECUTION CAPABILITIES, MAXIMISING CASH FLOW

K>

FAST TURNOVER DEVELOPMENT PROCESS

MONTHS 8 9 10 11 12 24-30 30~

m Dedicated acquisition team that proactively searches for project sites
in prime locations that costs lower than market

LAND ACQUISITION

12 months from pre-sales, the typical = Comprehensive due diligence to ensure no title issues
take-up rate of the overall project is 50- m Speedy transfer procedure

70% and essentially, the project then

becomes self-funded as Novaland can = Strong design expertise with local knowledge

use the cash collections and project level

PLANNING AND debt to complete the project
PRE-WORK

m Market research team utilizes data analytics to evaluate customer
preferences, market trends and evaluate optimum market pricing

m Cost team puts together detailed cost model which is approved by
BOD before approaching contractors

= Well trained in-house sales teams provide support in bank loans and
offer product packages that suit customers’ needs

= Experienced management and sales team with incentives to drive
strong performance

PRE-SALES

Completion of
foundation

= Robust cooperation with local partners to stay abreast of latest

construction techniques

CONSTRUCTION
= Large number of concurrent developments allow Novaland to procure

supplies at competitive prices
= Diversified base of contractors, with ability to select most competitive

SALE PURCHASE contract and pricing terms
AGREEMENTS = Weekly SAP reports sent to update the BOD on construction status
with potential cost overruns flagged

»
-,
=
o
=]
(]
(]
X
®
0
c
=
o
=]
(1]
1Y)
o
Q
=
=
(1]
(7]
L
=]
o
o
T
=
Q
=r
o
=]
=4
(1]
=
2
(1)
=]
Q
<

AFTER-SALE time and at a consistently high quality

DELIVERY AND . m Strong cost and quality controls to ensure products are delivered on
m Dedicated delivery and after-sales management team

SERVICES

Source: Company information.




|4. ACCELERATED PAYMENTS BY CUSTOMERS SUPPORT STRONG &
CASHFLOW GENERATION N

-1

PAYMENT SCHEDULES
ACCELERATED — HIGHER UPFRONT PAYMENTS WITH DISCOUNT

Standard Option 2 Option 3 Option 4
FOUNDATION Up to 30% 45-55% 50-90% >90%
SUPERSTRUCTURE Up to 70% Up to 70% - -
DELIVERY Up to 95%
LAND USE RIGHTS CERTIFICATE 100%
DISCOUNT - 3-4% 5-7% 8-12%

CUSTOMER PAYMENTS BREAKDOWN - FOR ALL PROJECTS

BY PAYMENT SCHEDULE BY PAYMENT METHOD®
Option 4
5% Bank loan / mortgage
Standard 26%
Option 3 30% Cash
15% 74%

Option 2
50%

APPROXIMATELY 70% OF NOVALAND’S CUSTOMERS MAKE PAYMENT ON ACCELERATED BASIS

Source: Company information.
(*) information updated as at 31 March 2020




IKEY INVESTMENT HIGHLIGHTS

05. PROVEN AND EXPERIENCED
MANAGEMENT TEAM WITH
STRONG EXECUTION TRACK
RECORD AND GUIDED BY SOLID
CORPORATE GOVERNANCE

PRACTICES




EXPERIENCED MANAGEMENT TEAM WITH STRONG EXECUTION A\
TRACK RECORD NP/

FOUNDER, CHAIRMAN AND MAJOR SHAREHOLDERS

MR. BUI THANH NHON, MBA @ MR. BUI CAO NHAT QUAN @
Chairman of the Board of Directors (BOD, -
E ve MBA. HSB.TUCK. D ( h ) | A t ! = B.A in Business Administration, Western Washington University, USA
= Executive , HSB-TUCK, Dartmouth College (USA) = More than 15 years of senior experience in management and consulting in the
= Member of YPO and WPO

property industry
= Founder of the Company

i

BOARD OF DIRECTORS

MR. BUI XUAN HUY, MBA

Chief Executive Officer, BOD Member

= Executive MBA, FHNW University of Applied Sciences and Arts,
Northwestern Switzerland

= B.S, HCMC University of Polytechnic (Vietnam), in Construction Engineering and
Industrial Management

= More than 20 years of senior experience in project developments

MR. PHAM TIEN VAN
Independent BOD Member
m Used to be Director General of Vietnam Ministry of Foreign Affairs, Ambassador

extraordinary and plenipotentiary at Republic of Korea.

= Has led negotiations, consultant for reputable companies such as Charmvit Group,
Posco E&C, AIC Group, Samsung Group, Viet Nam Golf Magazin

MS. HOANG THU CHAU, MBA @
Deputy General Director, Chief Financial Officer, BOD Member

= Executive MBA, FHNW University of Applied Sciences and Arts,
Northwestern Switzerland
= B.A, Van Lang University (Vietnam), in Accounting and Finance

m Over 18 years of senior experience at Novaland Group, setting up the accounting
system of the Company

MS. NGUYEN THANH BICH THUY @
Independent BOD Member

= A Strategist and Senior Executive with over 20 years of international experience

= Has led negotiations, provided advisory services for the highest levels of political,
government and corporate leaders across the globe including Asia, US, Europe
and the Middle East

OTHER SENIOR MANAGEMENT

MS. DUONG THI THU THUY

Chief Commercial Officer @
B.S, HCMC University of Economics (Vietnam), in Economics

More than 17 years of senior experience in sales management and consulting in
the property industry

MR. DUONG HONG CAM @
Senior Director, Investment and Development
Executive MBA, Asian Institute of Technology (AIT)
B.S, HCMC University of Polytechnic (Vietnam), in Construction
Engineering
More than 10 years of experience in consultancy and project management,
especially in residential property
More than 10 years of experience in the property industry at reputable real estate
corporations

I 9

° Indicates years of experience in the relevant industry
Source: Company information.
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FINANCIAL HIGHLIGHTS

NET REVENUE, VND billion

CAGR 2016 — 2019: 14%

15,290 14,877
11,632 10,931
7,359
4,910
954
[
2016 2017 2018 2019 2020F 1Q2019 1Q2020

EBITDA, VND billion

CAGR 2016 - 2019: 37%

OO © D

5,651
4,504
2,810 2,593
1,002 1,173
_ -
e I
2016 2017 2018 2019 2020F 1Q2019 1Q2020

. Margin ratio

Source: Financial Statements as at 315t March 2020

GROSS PROFIT, VND billion

CAGR 2016 —2019: 26%

< €& €© €& €D

5,158

«<D> €

4,857
3,257 3,153
1,583 1,281
[,
2016 2017 2018 2019 2020F  1Q2019  1Q2020

NPAT, VND billion

CAGR 2016 —2019: 27%

OO

3,650
3.279 3,382
2,062
1,659
| |
2016 2017 2018 2019 2020F 1Q2019 1Q2020

<



BALANCE SHEET SNAPSHOT

TOTAL ASSETS, VND billion

CAGR 2016 —2019: 35%

# Long-term assets
@ Short-term assets

69,122

48,619 19,041

36,527

89,979

92,270

2016 2017 2018 2019 1Q2020
TOTAL CASH & CASH EQUIVALENT, VND billion
CAGR 2016 — 2019: 25%
12,315
6,639 6,466
3,337 3,875
2016 2017 2018 2019 1Q2020

Source: Financial Statements as at 315t March 2020

INVENTORY, VND billion

CAGR 2016 —2019: 54%

@ Others 57,206 58,551
& Lanbank
5,972
25,471
1,024 51,234
15,790
662
24,447
2016 2017 2018 2019 102020
TOTAL EQUITY, VND billion
CAGR 2016 - 2019: 35%
24,461 24,696
19,970
12,754
10,047
2016 2017 2018 2019 1Q2020

<




KEY CREDIT METRICS A

\

PROFITABILITY RATIO, % FINANCIAL LEVERAGE RATIO, times
+— Net profit margin A Gross profit margin ——&—— Total debt/Total assets = Total debt/Equity A Net debt/Equity
A 38 B 141 B 1.40 B 141 W 1.40
A 34 W|1.34
: * A
A 28 = 2 A 1.24
i 3 A 115 '
) o3 p 1.01 A A
23 - : o 0.85 0.89
R 4
14 - - : e * il
0.37 0.37 0.40 0.38 0.37
2016 2017 2018 2019 1Q2020 2016 2017 2018 2019 1Q2020
ADJUSTED INTEREST COVERAGE RATIO, times LIQUIDITY RATIO, times
Current ratio A Quick ratio
2
= =
- 7.09 3.79
' 3.60
s - ™ =
B e 02 1.79 1.79
* ~ 2.84 ' '
221 e A " N A A
0.97
1.23 0.66 0.68 0.74 0.73
1Q2016 1Q2017 1Q2018 1Q2019 1Q2020 2016 2017 2018 2019 1Q2020

Adjusted EBIT = EBIT + Financial Income

Source: Financial Statements as at 315t March 2020



PRESALES PERFORMANCE AND UNITS HANDED OVER IN 1Q2020

PRESALES PERFORMANCE, Units

8,000
6,367
I 743 722
i -
2019 2020F 1Q2019 1Q2020

HEALTHY LIQUIDITY AND DECENT PROFIT RECOGNITION IN THE COMING YEARS AS THE
RESULT OF UNBILLED CONTRACTUAL VALUE, VND billion

PRESALS MOSTLY CONTRIBUTED BY RECENT INTRODUCED PROECTS

NOVAWORLD PHAN THIET

SUNRISE RIVERSIDE

NUMBER OF UNITS HANDED OVER, Unit

AQUA CITY

NOVAWORLD HO TRAM

69,773
66,544

37,217

31/12/2018 31/12/2019 31/03/2020

Source: Financial Statements as at 315t March 2020

4,589
3,597 3,468
2016 2017 2018 2019

4,556

2020F

1,832

1Q2019 1Q2020
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